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According to data from the UNESCO Institute for Statistics, as of 2021, an estimated
773 million adults worldwide are illiterate, representing about 10% of the global

population aged 15 and over.

In addition, many more people have some level of education but are still considered
to lack basic literacy and numeracy skills. According to the same source, as of 2021,
about 17% of adults worldwide (approximately 1.3 billion people) were classified as

having only "below basic" literacy skills.

While these figures can vary widely between different regions and countries, there are
also significant disparities within countries based on gender, income level, and access

to education.

Digitalization has disrupted the traditional education model, allowing for online learning

and making education more accessible to people all over the World.

Education Technologies (EdTech) has the potential to be a powerful tool for
empowering the many poor and underdeveloped nations by providing access to
education, improving literacy rates, enhancing skills training, and increasing economic
growth. However, it is essential to ensure that EdTech is accessible and inclusive and
addresses the unique challenges these communities face, such as limited access to

technology and lack of infrastructure.
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The edtech industry has seen tremendous growth and innovation in recent years, with

many new ventures emerging to address various aspects of education and training.

Here are some of the top tech ventures by funding and popularity:

Based in India, BYJU'S is an online learning platform offering interactive classes for
kindergarten to college students. With over 100 million registered users, BYJU's raised

over $2.5 billion in funding.

Coursera is a massive open online course (MOOC) platform that offers online courses
and degrees from top universities and institutions, with over 77 million registered
learners. Coursera has raised over $443 million in funding.

Udemy is an online learning marketplace for courses ranging from programming to
photography to cooking, with over 50 million registered users; it has raised over $223

million in funds.

Duolingo is a language-learning app that uses gamification and Al to make learning
fun and effective. It has raised over $183 million in funding and has over 500 million

registered users.

Kahoot!: Kahoot! is a game-based learning platform that allows teachers and students
to create and play interactive quizzes and games. It has raised over $110 million in

funding and has over 5 million active teachers and over 218 million active users.

These are just a few examples of the many successful and innovative ed-tech ventures

transforming how we learn and teach.
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EdTech provides access to education through online courses, mobile learning
platforms, and other digital resources, making education available to those who may
not have access to traditional schools or educational institutions. EdTech can improve
literacy rates by offering online reading and writing programs, language learning tools,
and other digital resources and providing skills training to individuals in areas such as
entrepreneurship, digital literacy, and vocational training, helping to create new job

opportunities and increase economic growth.

EdTech can be more cost-effective than traditional classroom-based education, as it
does not require the same infrastructure and resources. EdTech can use adaptive
learning technology to personalize learning for each student, allowing them to
progress at their own pace and providing targeted support where needed. EdTech can
also facilitate distance learning, allowing students in remote or rural areas to access

education and training without the need to travel to a physical location.
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